Acceptability studies of cupid female condoms have
demonstrated an acceptability rate of over 80% based
on adequacy of lubrication; initial ease of insertion;
comfort on wearing and during sexual acts. WHO and
UNFPA have expressed interest globally and nationally
to expand access to female condoms and are willing to
support the Nigerian government in achieving this goal.

Sexual and Reproductive Health
Status of Nigerians
Nigeria has one of the highest rates of maternal mortality rates globally accounting for more than 10% of
global deaths. According to the 2013 NDHS, maternal
mortality ratio of the country stands at 576 deaths per
100,000 live births and adolescents and young people
account for almost 50% of these deaths. Unsafe abortion accounts for 13% of all maternal deaths globally,

“

We are calling on the Federal
Ministry of Health and National
Agency for the Control of AIDS
to review its female condom
procurement policy and expand it
to include the procurement of WHO
pre-qualified cupid condoms

“

O

ne of the key challenges to the uptake of female
condoms in Nigeria is the unavailability of product
variety. Increasing availability of variety of female
condoms will improve women and girl’s preferences;
improve initial uptake and sustain continued use as
well as save the national family planning program cost
immediately and in the long-term. On this basis, we are
calling on the Federal Ministry of Health and National
Agency for the Control of AIDS to review its female
condom procurement policy and expand it to include the
procurement of WHO pre-qualified cupid condoms.

or 70,000 deaths per year. Complications from unsafe
abortion account for almost three quarters of all deaths
for women under 19 years old and 50% of deaths for all
female adolescents. Overtime Nigeria has maintained
2nd country with the highest number of people living
with HIV and according to the National Reproductive Health Survey (NARHS Plus 2012), a
national prevalence of 3.4%. Although the
HIV/ AIDS prevalence for adolescent girls
between 15 and 19 is 2.9%, lower than the
national average, it is significantly higher
among young women between 20 and
24 (3.7%) than young men of the same
age (2.5%). According to 2013 NDHS,
Nigeria has a contraceptive prevalence
rate of 15.1% and the current unmet
need for contraception is 16.1% of women between 15-49 year olds. Of currently
married women, 13% of 15- to 19-year-olds
and 17% of 20- to 24-year-olds indicated an
unmet need for contraceptives and unmet
need is significantly higher amongst sexually
active unmarried adolescents.
A cardinal strategy in prevention of unplanned pregnancy, STI’s and HIV is the promotion of the use of male and female condoms. Several national policies and guidelines
have prioritized condom promotion activities as
a key strategy for improving the sexual and reproductive health of Nigerians. The National Reproductive Health Policy & Strategy (2010); Reproductive Health Commodity Security Plan (2011);

National HIV/AIDS Prevention Plan (2010-2012) and the
National Condom Strategy (2007-2012) all identify the
need for expanding access and uptake of condoms as
a means of reducing the rate of unplanned pregnancy,
STIs including HIV, especially for adolescents and young
people.

Potential of Female Condoms and
Current Challenges in Uptake
Female condoms were created in 1980, as
an alternative prevention commodity to the
male condoms. Female condoms are presently the only female controlled method
that offer dual protection against unintended pregnancies and sexually transmitted
infections including HIV. Although the
benefits of female condoms are known
globally, the commodity is not widely available and accessible, therefore
leaving a large population of women and girls
to bear burden for pregnancy and STI preventions. In Nigeria only 28.6% of females and
32% of males within the reproductive age
have ever heard about female condoms and
only .5% of women have ever used it (NDHS
2013). Barriers to uptake of female condoms in Nigeria include non-availability due
to frequent stock-outs; high cost; limited
variety of brands; lack of awareness and
inadequate capacity/skills of women and
girls in using it.

Several national policies and
guidelines have prioritized condom
promotion activities as a key strategy
for improving the sexual and
reproductive health of Nigerians

Variety of Female Condoms Brands
Globally
Prior to 2005, the only female condom available globally was FC1 manufactured by Female Health Company.
Since then, the female condom market has significantly
expanded to have five major new products. These products include FC2 (an improvement over the FC1); Cupid;
HLL female condom/Velvet; and the Woman’s Condom.
Table 1 below list out each female condoms and key
facts.
Although all these condoms are available for large scale
procurement in the global market, only FC2 and Cupid
have received World Health Organization (WHO) prequalification. FC2 received WHO pre-qualification in 2007,
while Cupid was pre-qualified in 2012. WHO prequalification is a pre-requisite for purchases by UN agencies only
and not a regulatory entity for country specific markets.

The fact that other brands of female condoms do not
have WHO pre-qualification doesn’t imply they are less
effective.

Brands of Female Condoms Available
in Nigeria
Between 2005-2009, FC1 and FC2 were introduced to
the Nigerian market. Since the phase out of FC1, FC2
is now the most commonly available female condoms
in Nigeria especially in public health facilities. Other
brands such as Velvet and Cupid are available in private
outlets mainly in large urban cities like Lagos and Abuja.
UNFPA and WHO supports the Federal Ministry of Health
to procure FC2 for placements in public health facilities.
The availability of FC2 in the Nigerian market, especially
public health outlet, is due to the fact that it was the first
commodity to receive WHO pre-qualification and thereby
eligible for large scale procurement by UN agencies.

Table1: Key facts of different fem ale condom brands
Nam e of
Brand Name
M anufacturer
Product
Fem ale Condom
M aterial
FC2
Femidon;
Female Health Nitrile
Elegance;
Company,
Protectiv; Care
Malaysia.
Cupid
Cupid
Cupid Ltd.,India Latex
VAw.o.w

Reddy; V'Amour;
L'amour

W oman's
Condom

O'lavie

HLL

Velvet

Medtech
Latex
Products Ltd.,
India
Dahua Medical Polyurethane
Apparatus
company,
China.
Hindustan
Latex
Lifecare
ltd
(HLL), India.

Countries where
available
114
countries
including Nigeria
India; Cameroon;
Brazil; South Africa
India; Brazil; South
Africa; Indonesia
China

India

Why Nigeria Needs Female Condoms Brand Variety?
1. Variety of brands meets Nigerian women and girl’s
needs and preferences. No two individual are the
same; as people differ so do their preferences. Consumer preferences are influenced by a wide variety
of reasons when it comes to purchasing a product.
In the case of male condoms, Nigerian’s choices on
which condom to buy is influenced by brand recognition; cost; inclusion of lubrication; appearance;
texture and more recently sizes. Due to the factors
listed, it is evident that variety gives an individual
choices. In the case of female condoms in Nigeria,
where there is only one brand, women’s choices are
limited and this can affect uptake of female condoms overall.
2. More brands can help Nigeria sustain use of female
condoms. This fact is demonstrated in a 2010 study
conducted in South Africa. One hundred and seventy (170) women were asked to used three different
brands of female condoms. After nine weeks, with
the option to discontinue use, 87% chose to continue. By the end of the research, all the women had
a definite preference with 44% opted for the women’s condom, 37% for FC2 and 19% for the VA Wow.
When a woman doesn’t like using a particular contraceptive method and there are no other alternatives, it is likely that use will be discontinued.
3. Variety in brands saves Nigeria cost immediately.
Diversifying the brands of female condoms available
in Nigeria will also lead to immediate cost savings
for the country. According to the AccessRH Product
Catalogue (http://www.myaccessrh.org/products),
which contains indicative prices for WHO/UNFPA pre-qualified female condoms, FC2 cost N120
($.60) per condom as against N93 ($.47) for Cupid.
Purchase of only FC2 is costing the country more
overall than if mixes the types of female condoms
purchased.

Cost Saving from Diversification of
Female Condom Brands
100 pieces of FC2 = N12,000
50 pieces of FC2 and
50 pieces of Cupid = N10,650
Savings of N1350 made by Nigeria

4. Variety of brands can lead to lower prices at global
levels. As more products receive WHO pre-qualification approval, it provide avenue for large scale purchases. The opportunity for large scale purchases
in return improves competition amongst manufacturers and will lead to lower prices for female condoms. In the long-term, Nigeria will benefit as global
prices continue to fall.

Conclusion
Increased access to varieties of female condoms, a safe
and pleasurable barrier method will thereby increase the
number of protected sex acts. Immediate investment in
female condoms will yield cost savings in the long-term;
help in meeting Nigeria’s obligations and commitment
to implementing the plan on the UN Commission on Life
Saving Commodities for Women and Children and ensure achievement of national sexual and reproductive
health and HIV prevention policy goals.
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